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Industry Climate Risk Rating: Methodology 

 The Climate Risk Rating heatmap table includes the assessment of physical and transition risks for each 

industry. For Physical Risk, the risk heatmap was based on an assessment of the impact of extreme weather 

events or permanent changes in weather conditions on companies operating in a particular industry due to: 

 their operations, production or productivity depending on weather and/or water availability; 

 their revenues or company value may be affected by exposure to climate risks; 

 their supply chains are vulnerable to weather-related disruptions; and/or; 

 significant costs due to liability for damages related to their adverse impact on the climate.  

Physical Risk can lead to irreversible consequences, such as destruction of property or loss of human life, 

lower productivity of employees (e.g. inability to work in high temperatures), migration of people from areas 

that are no longer suitable for life, social tensions (e.g. due to shortages of food), decline in biodiversity, which 

can affect the industries concerned (e.g. fishing). 

For Transition Risk, the assessment was based on an evaluation of the extent to which industries are exposed 

to regulatory, technological and/or market changes in the short to medium time horizon due to: 

 the greenhouse gas emission intensity of their production;  

 the energy intensity of their operations or reliance on coal as the main energy resource;  

 changes in expectations of consumers and investors preferring more environmentally sustainable 

products; 

 the intensity of the use of natural resources in production processes, such as water, 

 the availability of low-carbon substitutes or technologies;  

 concentration of revenues towards customers exposed to Transition Risks; and/or  

 the likelihood of new climate-related regulations / policies. 

The Climate Risk Rating is assigned to a client based on a combination of Transition and Physical ratings 

according to Figure 3. The Industry Climate Risk Ratings are reviewed on a regular basis (at least annually) 

to reflect changes in, for example, the regulatory environment, macroeconomic trends or social expectations.  

Figure 3: Industry Climate Risk Ratings. 
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The Bank funds or has exposures to research, development, demonstration and deployment of innovative electricity  
generation facilities that produce energy from nuclear processes with minimal waste from the fuel cycle. 
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